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● Basic and Ai fundamentals + testing

● Visual / image optimization

● Advanced case: Medisave. How we leverage a self learning productfeed 
setup to improve performance

Todays Talk summary



● Productfeeds are often deprioritized despite everyone knowing their 
importance

Basic an Ai fundamentals



● Productfeeds are often deprioritized despite everyone knowing their 
importance

● 8 out of 10 feeds are below (our) standards when we take over an account

Basic an Ai fundamentals



● Productfeeds are often deprioritized despite everyone knowing their 
importance

● 8 out of 10 feeds are below (our) standards when we take over an account

● Weak productdata limits algorithm performance and overall results

Basic an Ai fundamentals



- optimized titles & descriptions (Still the #1 gap)
- lifestyle_image_link & additional_image_link
- product_highlight & product_detail
- sales_price_effective_date
- item_group_id structures
- cost_of_good_sold
- product_type
- short_title
- gtin/eans
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Testing

● Create a clear Hypothesis 

● Choose testing method

● Define thresholds for success



Hypothesis

Example:
 “We believe that changing the background color of our product images to a more 

distinctive color compared to competitors in the Shopping results will increase product 
visibility and attract more attention from users, resulting in a minimum 10% increase in 

CTR. We expect this effect because the products will stand out more clearly within a 
crowded SERP environment.”



Testing - Geosplit test
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Auto-optimize 
your Shopping 
feeds with AI



Challenges 
in each of our accounts



Challenges in each of our accounts:

Bulk rules Manual 
vs 

Automation
Combine data



Automatically adding unused product 
attributes to titles, based on real search 

data and continuous feedback can 
increase ROAS and CTR by at least 10% 

because the relevancy improves.

 

Hypothesis:
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● First things first: Which account offers the biggest opportunity for 
impact? 

● Which data sources will we use?

● How will we set up a proper testing environment?

● How are we going to extract and combine data?

● How do we build a self-optimizing feedback loop?

So, we went to the drawing board:



Flowchart - Auto optimizer Taskforce™

Channable export
SKU,
Title, Description
Product Category,
Brand

Markifact Search 
Terms
Per SKU the Organic 
search terms

Google Ads Main 
Account

Google Master Spreadsheet
Productdata per SKU



Flowchart - Auto optimizer Taskforce™

Channable export
SKU,
Title, Description,
Product Category
Brand

Markifact Search 
Terms
Per SKU the Organic 
search terms

New Columns
optimized_title_1
optimized_title_2

Google Ads Main 
Account

Google Master Spreadsheet
Productdata per SKU

N8N + OpenAI
- Generate two alternative titles per SKU 
based on product data and Shopping title 
best practices
- Replaces losing titles



Flowchart - Auto optimizer Taskforce™

Channable export
SKU,
Title, Description
Product Category
Brand

Markifact Search 
Terms
Per SKU the Organic 
search terms

New Columns
optimized_title_1
optimized_title_2

N8N + OpenAI
- Generate two alternative titles per  SKU 
based on product data and Shopping title 
best practices
- Replaces losing titles

Channable Import 
and duplication

Google Ads Main 
Account

Google Master Spreadsheet
Productdata per SKU



Flowchart - Auto optimizer Taskforce™

Channable export
SKU,
Title, Description
Product Category
Brand

Markifact Search 
Terms
Per SKU the Organic 
search terms

New Columns
optimized_title_1
optimized_title_2

Channable Import 
and duplication

Test SKUs - 3 duplicates per SKU:

- Variant 1: optimized_title_1
- Variant 2: optimized_title_2

Google Ads Test account
The new products will be added to 
the Shopping ads via a test 
Merchant Center account.

Google Ads Main 
Account

Google Master Spreadsheet
Productdata per SKU

Flowchart - Auto optimizer Taskforce™
N8N + OpenAI
- Generate two alternative titles per  SKU 
based on product data and Shopping title 
best practices
- Replaces losing titles



Channable export
SKU,
Title, Description
Product category
Brand

Markifact Search 
Terms
Per SKU the Organic 
search terms

New Columns
optimized_title_1
optimized_title_2

Channable Import 
and duplication

Test SKUs - 3 duplicates per SKU:

- Variant 1: optimized_title_1
- Variant 2: optimized_title_2
- Variant 3: additional_image_1

Google Ads Test account
The new products will be added to 
the Shopping ads via a test 
Merchant Center account.

Supplemental feed Main account
Winning titles/images will be 
applied to the main account.

Google Ads Main 
Account

Performance per (test) SKU
- Min. £5 spend  and 10% 
improvement in ROAS & 
conversion value?

Winner

Loser

New Columns 
result_1
result_2

Google Master Spreadsheet
Product data per SKU

Flowchart - Auto optimizer Taskforce™
N8N + OpenAI
- Generate two alternative titles per SKU 
based on product data and Shopping title 
best practices
- Replaces losing titles



Test case result for:
~300 SKUs live 

The system 
has 
generated 123 
winners 
till last friday

Winning 
products 

12% higher 
conversionrate

Overall 
performance

YoY growth
87% (+€2.6M) 
With ROAS 
uplift 18%
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● Think carefully about how you store your data. Will you stick with a 
spreadsheet, or choose a scalable solution like BigQuery?

● Decide how the algorithm will learn from results. How do you identify a “loser,” 
and how will you use those insights to improve?

● Consider using a test account. For example, you could use an account from 
the Netherlands for Belgium or from Austria for Germany, so you can test 
safely without affecting your main account.

Tips to consider



https://www.linkedin.com/in/rubenrunneboom-ecommerce-specialist/

Data & Automation

SEA specialist

GA4 specialist

Youtube & Display 
Specialist

Marketing automation

Social media specialist

Marketplaces specialis

We scale brands profitably en predictably 

Scan me for more info about 
Taskforce!

Ruben Runneboom
Ecom expert & Co-founder @ 
Taskforce™
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AI Text Generation: Create and enrich 
product attributes effortlessly 

● Enrich the existing content

Meet the requirements of search engines and 
LLMs.

● Generate new attributes

Expand the product feed with new fields

● True localization

Any language, any market, in minutes.



And 
many 
more

3,000+
channels

Next Level eCommerce is powered by…

Feed Management

PPC

Insights

Marketplaces

CSS

Creatives


