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Mike Rhodes
● Serial entrepreneur who has built and sold 

four companies, including WebSavvy.

● WebSavvy was named by Google as one of 
their Top 18 global agencies.

● Has spoken at over 100 international events.
Co-authored the world's best-selling book on 
Google Ads with Perry Marshall.

● Currently, building tools with AI & Agents 
and enjoys family travels and mountain 
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From scripts newbie 
to PMax Pro
A hands-on journey to better performance



It used to be enough…

CREATIVE PLATFORM DATA



…but that's changed

CREATIVE PLATFORM DATA



Ad copy
Image ads

Video scripts
Landing page
Infographics
Email copy
Pitch decks

Offers

Scripts
Analytics

Attribution
Automation

Conv tracking
Tag manager
Lead scoring
A/B testing

Ideally you'll know at least 2

CREATIVE PLATFORM DATA



What's Your Future?

CREATIVE PLATFORM DATA



There are 2 other options…

CREATIVE PLATFORM DATA

Marketing Strategy

Project Management



Data is a Critical Foundation 

CREATIVE PLATFORM DATA

Marketing Strategy

Project Management



Real Business Value



The 4 Levels of Scripts

The 4 Cs



Check - Monitor & Alert
➔ Daily alerts

➔ Anomaly detection 

➔ Budget pacing checks

➔ Check for disapproved ads

➔ Monitor landing page status. 404 checks

➔ Alert for conversion tracking issues

➔ Change history alerts 

1



Chart - Turn data into information
➔ Automate chart creation for insights

➔ Data Export (Sheets/Slides/Data Studio etc)

➔ Generate custom reports/dashboards

➔ Get data out of Platform = more control
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Change - Rule based changes
➔ Make changes based on rules

➔ Bid adjustments based on performance

➔ Budget allocation optimization

➔ Weather-based bid adjustments

➔ Keyword expansion from search terms

➔ Build campaign from template sheet
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Cognition - Scripts that 'think'!
➔ Classify Search term intent

➔ Score Landing page relevance

➔ Ad copy effectiveness & compliance

➔ Audience segment discovery

➔ Competitor analysis

➔ Advanced Budget forecasts

➔ Recommendations based on your guidelines
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There are 3 Ways to Create Scripts



Today we'll dig into these 3
As is Adjust Author

Check
(alerts)

Chart
(info)

Change
(action)

Cognition
(think)
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A (very) 
quick tour
Less than 5% of Google Ads users 
have ever used a script





Click +
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Let's start with 
checks
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8020agent.com/ nle
This will much more useful
If you follow along at home
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Checking Stats is ok
Reports/Charts are 
even more useful





You might need to scroll down
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This script might take a 
minute or two
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Now we'll add some 
filters to our code
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Same Sheet each time? 
We need a variable













Next Level eCommerce | Webinar series

Congrats!
Now you know 
what's possible

What will you build?



And 
many 
more

3,000+
channels

Next Level eCommerce is powered by…

Feed Management

PPC

Insights

Marketplaces

CSS

Creatives


