
Stay ahead of inventory updates 
swift campaign adjustments:

 Implement real-time inventory 
management using automation 
solutions

 Promptly update out-of-stock 
information across various channels

 Redirect potential buyers to similar 
available products or campaigns.

Enhance visibility with detailed 
product attributes:

 Utilize enhanced product feeds with 
additional attributes such as 
"Holiday Theme" or 

 Ensure that these attributes align 
with the specific holiday or sales-
related preferences and needs of 
the customers.

 Craft product descriptions with flash sale alerts or holiday-themed messaging

 Use dynamic and attention-grabbing language to create a sense of urgency and FOMO

 Make sure the descriptions resonate with the audience to boost engagement and drive 
conversions during sales seasons.   


 Invest in high-quality imagery that 
highlights your product's or ads key 
features

 Use creative optimization tools to 
enhance the visual appeal of 
product images

 Incorporate lifestyle settings that 
create an emotional connection with 
the product.

 Employ intelligent repricing 
strategies based on campaign goals 
and customer behavior

 Utilize customizable dashboards for 
a centralized view of campaigns to 
identify high performers

 Set up automated reporting for 
efficient monitoring and 
optimization of campaigns.

Optimize product descriptions for seasonal appeal and urgency:

Harness the power of visual appeal Streamline campaign management 
with automation and customization:

Top 5 steps to boost your 
multi-channel marketing campaigns

Not all actions are created equal. 
Take these 5 steps to jumpstart your online advertising strategy.

Want to learn more about ad optimization?  
Check out our blog to dive into a world of eCommerce knowledge
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